THE GREAT
FLATTENING

OR WHY TRULY CREATIVE PEOPLE
CHoulD NoT FREAK OQUT ABOUVT Al

"ADVERTIZINE BY

JUSTIN OBERMAN




REMEMBER WHEN
INSTAGRAM FILTERS
FIRST CAME ouT?

EVERYONE LOOKED LIKE
A GOODESS. PERFECT SKIN.

PERFECT LIGHTING.
PERFECT EVERYTHING,



EN SOMETHING
INTERESTING

When everyone could ook
perfect perfecthecame about
something else. ..
pc:r's::mah'by. . ®
Energy. .. The uby someone
moved . -«
Theractval features.



TOOLS THAT
WERE SUPPOSED

T0 HIDE
FLAWS

ENDED UP HIGHLIGHTING
WHO ACTUALLY HAD
SUBSTANCE
UNDERNEATH




THIS IS
HAPPENING




Al VIDEQS
FEATURING

AVATARS
DISCUSSING
EXISTENTIAL

To P "CS A RE EVERYTHIN 65
FLOODING v

LINKEDIN

THEY'RE THE NEW
"MOTIVATIONAL QUOTE
OVER SUNSET PHOTO" =
EVERYWHERE,
INDISTINGUISHABLE,

AND \NCREASINGLY IGNORED




Welcome to what | call

where the creative landscape
'S being leveled,

ang only those with genuine
elevation will remain visible.




AND BEFORE YOU
STOP READING
ANOTHER ‘Al BAD'
RANT,
STICK
WITH ME

BECAUSE

THIS ADVERTIZINE J
ISN'T ABOUT WHY /£

1 1S BAD s
ITS ABOUT WHY Al MIGHT
BE THE BEST1 THING TO
HAPPEN T0 YOVR
CREATIVE WORK




WHEN EVERYONE
CESS TO
AT

THE TOOLS BECOME

IRRELEVANT

HAT MATTERS IS
wHA'I' YOV DO yim




PROOF:

S\ \THE ///




IN 1991, NIRVANA
RELEASED
"SMELLS LIKE TEEN




EVERY GUITAR MAGAZINE
RUSHED To DECODE

KURT coBAl 'S

"SECRET. LR &
_ /// Z/H / 7 \x RN
WI-IAT HAR

EFFECTS r’ ¥
' PEDALS7/ s
WHAT )
AMP r7/ N3
SETTIM 657




THEY MISSED THE
POINT ENTIRELY.

THE MAGIC WASN'T [N THE GEAR. ANY
GARAGE BAND COULD BUY THE
SAME FENDER MUSTANG AND BOSS




WHEN GRUNGE EXPLODED,
IT DION'T MAKE
ROCK MUSICEASIER,

IT MADE AUTHENTICITY

For A /M(
THE ONLY CURRENCY




SUDDEWLY, HAIR METAL BANDS
WITH $50,000 OF GEAR
SOUNDED DATED WEXT TO THRER
GUMS WHO BARELY KNEW THEIR
INSTRUMENTS BUT HAD
SOMETHING REAL To SAY,




TO MAFE I(ETIN
ADVERTISING AND
ANY TYPE OF come

CREATION




THE FLATTENING

Heres what's actually happening
\Sing Copywriting as &n examople.



Good wri ﬁng = (Goud wrifing =
20% Skill  30% substance

Bad writing = Bad writing =
80% skill 1007 Substance
155ve ISSYE.
N e



AFTER Al, YOU cnu"r
HIDE BEHIND @

FBOV KOk \N\
HOW 70 WRITE ;)

+DOWTHAVE
THE TECHNICAL

SKILLS

AFTER Al
YOV CAN'T
HIDE -
AVYTHINGLSa S, 4/ |
EXCEPT /i ()
THE TRU Hs

00 YoU HAVE SOME-THINIG

WORTH SAYING?

?

} |
F] "‘_‘ ‘t ,




THIS TERRIFES

MOST PEOPLE. .
BUT IFYOURE & &
TRULY A N\

CREATWE
PERSON
IT SHOULD
EXCITE
YOV,




THE THREE
RESPONSES

TO THE FLATTENING




WERE NEVER /
CREATIN G. THEY WERE '
REFORMUL ATING.
REPALKAGING, PLAYING
SOPHISTICATED GAMES _2F
OF TELEPHONE WITH (5
OTHER PEOPLE'S [DEAS.

Al CAN DO THEIR JOB BETTER THAN
IHEY CAN BECAVSE THEIR JOB WAS
ALWAYS JUST COMBINING EXSTING
PATTERNS.

THEY RE ALREADY DISAPPEARING.

GOOD RIDDANCE.




LEVEL 2-
THE ADAPTATION
PHASE

Smart ¢reators
whe Understand §
toolS are
amplitiers, Nnot
replacements,
They use Al Jike
Hendri x used
feedback, 2s I
one element
in& larger
creati e vision § _
They maintain Their wice
while leveraging fechnol6gy.

THESE CREATORS wiLL
SURVIVE AND THRIVE




LEVEL 3
THEEYOLUTION

WHEN EXECUTION BECOMES
COMMODIT'ZED VISION
BECOMES PRICELESS.

WHEN INFORMATION |§ IVFINITE
PERSPECTIVE BECOMES

SCARCE.

WHEN AMYONE (AN §OUND SMART,
BEING GENVINELY INTERESTING

BECOMES THE ULTIMATE
DIFFERENTIATOR.







IN THE M10~ToLATE)
1990s, ELECTRONIC]
MUSIC BEGAN TO
EMERGE ONTO THE
SCENE. QRITEES

SAID IT WOULD KIlL

ARTISTRY.




AND THEN B)ORK RELEASED
"HOMOGEN IC'’ IN 1997,

SHE COMBINED @RCHESTRAL
S1RINGS WITH HJARSH
ELECTROWIC BEATS,

PROGRAMMED

COMPUTERS TO
SounD GRGAMC |
AND MADE
MACHINES
S5iv6

(VLLA-
BIES




THE TECHWoLOGY DIONT
DIMINISH HER HUMANITY,

IT AMPLIFIEO WHAT WAS
ALREADY VNIQUELY HERS.

SHE PROVED THAT
WHEN YOU HAVE
A UNIQUE uwum
WORLD,

_I;VED.‘! 70 /A
ooL - S/

BECOMES ’3’( <
AN '

INSTRU-
MENT OF







MATION
ALAYS KOLLS

THE TEDIU/M
NOT THE TALENT
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PHOTOGRAPHY DIDN T
KILL PAINTING

IT FREED PAINTERS
FROM THE BURDEN
OF REPRESENTATION ANMD
GAVE VS IMPRE 55lONISM,
CUBISM,

ABSTRAC
EXPRESS IOM

o

D -




| 2 cps DIDNT
: KILL
2/ EXPLORATION.

IT FREED ADVENTURER.S




THE PRINTING PRESS
DIDN'T KILL
STORYTE LLING
IT KILLEP THE $ 9 A4
SCRIBES WHO 52 UL &
JUST COPIED ke "43 ‘

OTHER PEOPLES
STORIES

BIG

DlFI’EREN
W;

-,

l\--{

\’-:-;. =T

@‘




Technology doesn't
kill crea‘tmty

CREAD Vl'l’ Y'S
IMITATORS




EVERY TECHNOLOGICAL
DISRUPTION FoLLOWS
THE SAME PATH:

3 MASS ADOPTION @Y
THOSE SEEKING SHORTCUTS

2 IMMEDIATE
COMMODITIZATIO
Granzow e I
3 gxowsormass -
(WTHOVT REAL

SUBSTAMCE

9 RENAISSANCE

FOR THOSE WITH

GEMnl\E
CREATIVITY

( WERE BETWEEN STEPS 2
AND 3 RIGHT NOW,

PSR




ECATITENING




STEP T

AUDIT YOUR
UNIQUENESS

Wnite down 10 ideas
youve hac that you've
neverseen anyone
else express.

Can't think of 107

You have work to de

And.thatwork isn't
leamin g better prompts.




PERSPEC'I’IVE

YOUR EXPERIENCE+
YOUR INTERESTS +
YOUR STRUGGLE =

YOUR PERSPECT |VE,

L s G S A pr e
Al can Simulate knowledge.

itcan’ tsimulate your ==

Speal’lc_)oumey Lhrough b fe.
LA P T A e




STEP 3: USE ALAS A
MULT IPLIER, NOT A
REPLACEMENT

® Al for researchand
exploration

o Al for technical

F

execution -]

e Al for X ' 4
rapida l ‘»
be'ldfypmg , -

But never j’@ \‘

Al For your —_— -

Core [aeas. Lt

That's [ike asking someane

else fo live your [fe €or you,




STEP 4-

CREATE YOUR OWN
LA NGUA E

* BUILD YOUR OWN §

VOCHBULJ\ RY '
* YOUR OW

FRAMEWORICS
e YOUROW\)N
LENS FOR
REALITY
Concepts like ' The Great
Flattening’ can't be replic-
Cated because they emerge
from aunique way of seeing the world,
And anyone whotnes will just be
marketiro for me,




STEP 5
EMBRACE THE
PURGE

THE CREATORS WHO ARE
PANICKING RIGHT NOow SHOULD
PANIC. THEY’VE BEEN EXPOSED,

E L

BUT IF MYOU HAVE SOMETHING
REAL TO SAY, Al JUST HANDED
YOU THE GREATEST &IFT-

AN AUDIENCE THAT'S
DESPERATELY SEEKING

SUBSTANCE tN AN OCEAN
OF GENERATED SAMENESS.




THIS IS WHY 'M BULLISH
ON HUMAN CREATIVITY.
NOT DESPITE Al.

BUT BECAUSE OFIT.
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WELCOME TO
THE GREAT

P LA'ITEN!NG

INTERESTING
PEOPLE WIN.




HT IM

and 1 hC|P PﬁOPlE A\& f’
and companics AN AV
build brands  AHHHIEHH
For PEOPLE
(nstead of ROBo7 ¢

Got an advertising
or marketing pProject
)/ou need some help
wWith? DM me

thew LET’S talk







